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boxes with white pinstripes and red interior lining, Foot Locker referee logo on exterior truck 
doors, clean neutral grey studio backdrop, dramatic studio lighting, photorealistic" prompt, 
Google Gemini, Gemini 3.1 Flash Image version, Google, 22 Mar. 2026, gemini.google.com. 
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Hobart, L. (2021). Letter from president and CEO Lauren Hobart. 
https://s27.q4cdn.com/812551136/files/doc_downloads/letter-from-CEO/DSG_2021ESGReport_l
ayout_v12h-CEO_letter.pdf 

ICSC. (2025). The rise of third places: Becoming your community's social experience hub in 2025. 
https://www.icsc.com/news-and-views/icsc-exchange/the-rise-of-third-places-becoming-your-com
munitys-social-experience-hub-in-2025 

Ironmonger, S. (2025, August 28). The new era of sports fandom: Engaging Gen Z and Gen Alpha. WSC 
Sports. 
https://wsc-sports.com/blog/industry-insights/the-new-era-of-sports-fandom-engaging-gen-z-and-
gen-alpha/ 

Johnston, L. (2025, May 19). Why retail media hits different at Dick's Sporting Goods. P2PI. 
https://p2pi.com/why-retail-media-hits-different-dicks-sporting-goods 

Phibbs, B. (2026, January 30). How Dick's Sporting Goods built a $13.7 billion business by putting 
community first. The Retail Doctor. 
https://www.retaildoc.com/blog/how-dicks-sporting-goods-built-a-13.7-billion-business-by-puttin
g-community-first 

https://s27.q4cdn.com/812551136/files/doc_downloads/letter-from-CEO/DSG_2021ESGReport_layout_v12h-CEO_letter.pdf
https://s27.q4cdn.com/812551136/files/doc_downloads/letter-from-CEO/DSG_2021ESGReport_layout_v12h-CEO_letter.pdf
https://s27.q4cdn.com/812551136/files/doc_downloads/letter-from-CEO/DSG_2021ESGReport_layout_v12h-CEO_letter.pdf
https://www.icsc.com/news-and-views/icsc-exchange/the-rise-of-third-places-becoming-your-communitys-social-experience-hub-in-2025
https://www.icsc.com/news-and-views/icsc-exchange/the-rise-of-third-places-becoming-your-communitys-social-experience-hub-in-2025
https://www.icsc.com/news-and-views/icsc-exchange/the-rise-of-third-places-becoming-your-communitys-social-experience-hub-in-2025
https://wsc-sports.com/blog/industry-insights/the-new-era-of-sports-fandom-engaging-gen-z-and-gen-alpha/
https://wsc-sports.com/blog/industry-insights/the-new-era-of-sports-fandom-engaging-gen-z-and-gen-alpha/
https://wsc-sports.com/blog/industry-insights/the-new-era-of-sports-fandom-engaging-gen-z-and-gen-alpha/
https://p2pi.com/why-retail-media-hits-different-dicks-sporting-goods
https://p2pi.com/why-retail-media-hits-different-dicks-sporting-goods
https://www.retaildoc.com/blog/how-dicks-sporting-goods-built-a-13.7-billion-business-by-putting-community-first
https://www.retaildoc.com/blog/how-dicks-sporting-goods-built-a-13.7-billion-business-by-putting-community-first
https://www.retaildoc.com/blog/how-dicks-sporting-goods-built-a-13.7-billion-business-by-putting-community-first


Portersfiveforce. (2025). Brief history of Dick's Sporting Goods. 
https://portersfiveforce.com/blogs/brief-history/dicks 

Portersfiveforce. (2025, September 3). What is customer demographics and target market of Dick's 
Sporting Goods Company? https://portersfiveforce.com/blogs/target-market/dicks 

PwC. (2024, July 29). Engaging younger sports fans: How today's trends can inform tomorrow's 
investments. 
https://www.pwc.com/us/en/industries/tmt/library/engaging-younger-sports-fans.html 

Statista. (2023). Top driving factors behind Gen Z purchasing decisions in the U.S. 2023. 
https://www.statista.com/statistics/1464748/driving-factors-behind-gen-z-purchasing-decisions-us
/ 

Tormohlen, D. (2025, March 21). How Gen Z and millennials are redefining event engagement in 2025: 
The shift from digital to in-person. BizBash. 
https://www.bizbash.com/corporate-events/how-gen-z-and-millennials-are-redefining-event-engag
ement-in-2025-the-shift-from-digital-to-in-person 

Uribe, L., & Simpson, T. (2026). Gen Z will reshape the economics of professional sports. Oliver Wyman. 
https://www.oliverwyman.com/our-expertise/insights/2023/oct/gen-z-reshaping-professional-sport
s-economics.html 

Vogue. (2025). Gen Z broke the marketing funnel. 
https://www.vogue.com/article/gen-z-broke-the-marketing-funnel 

WSC Sports. (2025, December 3). The 2025–2026 generational fan study. https://wsc-sports.com 

Zeng, A. (2025, May). Winning over Gen Z: The evolving strategies of sports leagues and media in 
response to changing youth habits [Master's thesis, MIT Sloan School of Management]. 
DSpace@MIT. 
https://dspace.mit.edu/bitstream/handle/1721.1/163331/zeng-arzeng-msms-sloan-2025-thesis-not-
signed.pdf 

Zeno Group. (2024, August 13). The responsibility reset: A generational view of the biggest issues facing 
brands today. 
https://www.zenogroup.com/insights/responsibility-reset-generational-view-biggest-issues-facing-
brands-today 

 
 

https://portersfiveforce.com/blogs/brief-history/dicks
https://portersfiveforce.com/blogs/brief-history/dicks
https://portersfiveforce.com/blogs/target-market/dicks
https://www.pwc.com/us/en/industries/tmt/library/engaging-younger-sports-fans.html
https://www.pwc.com/us/en/industries/tmt/library/engaging-younger-sports-fans.html
https://www.statista.com/statistics/1464748/driving-factors-behind-gen-z-purchasing-decisions-us/
https://www.statista.com/statistics/1464748/driving-factors-behind-gen-z-purchasing-decisions-us/
https://www.statista.com/statistics/1464748/driving-factors-behind-gen-z-purchasing-decisions-us/
https://www.bizbash.com/corporate-events/how-gen-z-and-millennials-are-redefining-event-engagement-in-2025-the-shift-from-digital-to-in-person
https://www.bizbash.com/corporate-events/how-gen-z-and-millennials-are-redefining-event-engagement-in-2025-the-shift-from-digital-to-in-person
https://www.bizbash.com/corporate-events/how-gen-z-and-millennials-are-redefining-event-engagement-in-2025-the-shift-from-digital-to-in-person
https://www.oliverwyman.com/our-expertise/insights/2023/oct/gen-z-reshaping-professional-sports-economics.html
https://www.oliverwyman.com/our-expertise/insights/2023/oct/gen-z-reshaping-professional-sports-economics.html
https://www.oliverwyman.com/our-expertise/insights/2023/oct/gen-z-reshaping-professional-sports-economics.html
https://www.vogue.com/article/gen-z-broke-the-marketing-funnel
https://www.vogue.com/article/gen-z-broke-the-marketing-funnel
https://wsc-sports.com
https://dspace.mit.edu/bitstream/handle/1721.1/163331/zeng-arzeng-msms-sloan-2025-thesis-not-signed.pdf
https://dspace.mit.edu/bitstream/handle/1721.1/163331/zeng-arzeng-msms-sloan-2025-thesis-not-signed.pdf
https://dspace.mit.edu/bitstream/handle/1721.1/163331/zeng-arzeng-msms-sloan-2025-thesis-not-signed.pdf
https://www.zenogroup.com/insights/responsibility-reset-generational-view-biggest-issues-facing-brands-today
https://www.zenogroup.com/insights/responsibility-reset-generational-view-biggest-issues-facing-brands-today
https://www.zenogroup.com/insights/responsibility-reset-generational-view-biggest-issues-facing-brands-today

